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LEARNING OBJECTIVES

01
List 2 goals for reaching families and physicians about the importance of 

hearing rescreening.

02
Identify 2 ways (in your state) to reach parents to be and new parents to 

educate them on hearing rescreening importance.

03
List 2 benefits knowing how to reach your audience of parents-to-be, new 

parents, daycare providers, and health care providers.



What Prompted Us?
• Community Based Participatory Research 

Opportunity

• Carry-Over Money for Media Campaign

• Collaborative Relationships within the State

All geared toward improving LTF rates!



• What are the barriers to follow-up from failed 
newborn hearing screening?

• How can we improve the LTF rates in 
Arkansas?

What Questions Were We Asking?



Arkansas Example
• Community Based Participatory Research Grant 

Focus

• Infant Hearing Program
• Higher Education
• Arkansas Hands & Voices
• Healthcare



What We Learned 
that Guided Us:

The major barrier to follow-up that was discussed in all 
four focus groups, and experienced by the majority of 
participants, was communication.



How do we reach 
more parents?

Create and place materials 
everywhere they are and get 

help within the 
community to do so!

Why do we include 
providers?

I need the direct information. We didn't get, we 
didn't get a sense of the urgency and we didn't 

understand we needed to move quickly. I mean, I 
set everything up but, we still didn't understand 
exactly what it might mean for us. And so, when 
that is said “don't worry about it”, “it can just be 
fluid”, it's also sometimes it's not. And that needs 
to be addressed very clearly. And there can't be 

sugarcoating with this because 
it's a time crunch. It is.



Parents

Providers

Anyone who comes in 
contact with children!

Target 
Your 
Message



How Do Others Communicate?

• Responsive Website(s)
• Mobile App
• Share & Collect 
Family Experiences
• Trained Families
• Educational Resources
• Interactive Map & Forum
• Ask an Expert
• Social Media Campaigns
• Webinars
• Newsletters
• Animated Videos

• Billboards (yes, really)
• Ads (Google 
Adwords, BabyCenter)
• Exhibits/Conferences
• Presentations
• Hosted Meetings
• Focus Groups
• Message Testing
• Trainings
• Evaluation
• Partnership Building
• Technical Assistance



Where to Share the Message:
Examples from Arkansas

• Provider Offices – Ob/GYN and 
Pediatricians

• Posters/Rack cards

• Consignment Sales for Expectant Parents

• Cards with bright colors

• Daycares

• Posters/Rack cards

• Parents of Newborns with Failed 
Hearing Screening

• Reusable bags – with a card and QR 
code
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Product Focus on Professionals
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Product Focus on Parents






Google Ad performance: 
January 28 – March 4, 2023



How to Maximize the Funding Options



How to Maximize the Funding Options



AR Promotional Samples











Collaborated on target area and 
tangibles to be created.

Created resources.

Gathered list of birthing hospitals, 
providers, etc.

Called, emailed, Ads, delivered

Plans to follow-up and analyze 
results of our efforts. Are the LTF 
going down?

Process of 
Delivery –
Where we were, are 
and Where we are 
Going



Communication and 
Collaboration with all 
stakeholders.

Educate and 
Retrain 
Providers.

Be proactive 
rather than 
reactive.

Saturate your 
message in a 
variety of ways 
and places.

SUMMARY

Go to 
where expectant/
new parents are.



THANK YOU!
Email us at mandyj@arhandsandvoices.org or 

angelina.gbys@arhandsandvoices.org

if you have more questions.

mailto:mandyj@arhandsandvoices.org
mailto:angelinam@arhandsandvoices.org


RESOURCES
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