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Clarke’s Work

What We Do

Clarke prepares children who are deaf or hard of hearing to succeed in mainstream
schools and the wider world. We offer Listening and Spoken Language (LSL) programs
and services, which means we teach children who are deaf or hard of hearing to listen
and speak.
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Key Principles of Effective Parent Coaching

» Family—professional partnership

» Supporting parent responsiveness and interaction

» Embedding strategies in everyday routines

Moeller et al., 2013; Rush & Shelden, 2011; Roberts & Kaiser, 2011



Teleservices + Parent Coaching = Success
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How does the family
communicate with one
another?




Barriers for Multilingual and Underserved Families

»Language access

» Technology

» Cultural Dynamics




CCelebrate micro-wins

*Think of different ways
to ask, “how are you?”

*Practice acive listening

Start with a check-
in

Prioritize
Language Access

*Use translation tools
intentionally

¢ Affirm the home
language
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*Review the goals you’ve
set for the child and ask
if it aligns with the
family’s goals for them.

Set one shared
goal

End with reflection

*Make reflections
specific

¢ Allow families to be a
part of planning for
future sessions.
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CUse translating tools to
assist with carry over,
comprehension and
communication

Provide written
follow-up

Practical strategies you can

use tomorrow!




Key Takeaways

Coaching builds confidence

Equity requires intention

Culture shapes communication

Small shifts make big impacts




Scan to learn more about Clarke's
lleleservices Program.

Visit Our Website Download a
Brochure
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